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It is, therefore, crucial to understand and remember that a thorough analysis of the role of 
culture in urban contexts must take on as multi-disciplinary an approach as possible, consider-
ing the four disciplines cited as the main drivers of the development of urban culture. Important-
ly, it must also be noted that the analysis presented here is intended as a theoretical set of guide-
lines: the specific space-time context should shape individual investigations, which ought to at-
tach more or less weight to a discipline rather than another. 

Finally, we must also bear in mind that culture, understood as a key element stretching 
across the traditional areas of interest of local and/or municipal governments, is characterized by 
a high degree of subjectivity. Therefore, we can define culture as an unconventional economic 
good which finds its greatest success in local urban areas. 
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